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Commercial Tobacco Companies Target the Navajo Nation 
Internal Tobacco Company Documents Evidence Plan to Use Casinos and Rodeos to Boost Sales 

 
WINDOW ROCK, AZ – A new report was released today by the American Cancer Society, the American 
Cancer Society Cancer Action Network (ACS CAN), and the Americans for Nonsmokers’ Rights 
Foundation documenting internal strategies masterminded by the tobacco industry in order to increase 
commercial tobacco abuse and addiction within the Navajo Nation and Indian gaming enterprises.  This 
press release includes only highlights the 13-page report.   
 
A copy of the full report is available at:  
http://action.acscan.org/site/DocServer/Industry_Influence-_Indian_Lands-_Indian_Gaming.pdf?docID=8902 
 
Documents in the full report portray a well-coordinated tobacco industry strategy to battle smokefree laws, 
subvert tobacco taxes intended to discourage commercial tobacco initiation and addiction, and gain a 
foothold with young Native Americans who are targeted with “peer pressure” campaigns by the industry. 
 
The report analyses a cross-section of tobacco industry documents, including internal strategy memos 
from Philip Morris, RJ Reynolds, Lorillard Tobacco Company, Santa Fe Natural Tobacco Company, and 
UST, also known as U.S. Smokeless Tobacco Company.  The documents are part of a 50-million page 
searchable Tobacco Industry Documents Library which can be viewed at http://legacy.library.ucsf.edu/. 
 
Manufacturers and Brands Highlighted in the Full Report include the following: 

1. Lorillard Tobacco Company 
 manufacturer of Newport, Kent, True, Old Gold, Maverick, Harley, and Style brands 
2. Philip Morris 
 manufacturer of Marlboro, Winston, Basic, Benson & Hedges, Bristol, Cambridge, Merit, Parliament, and 

Virginia Slims brands 
3. RJ Reynolds (now known as “Reynolds American”) 
 manufacturer of Camel, Capri, Carlton, Doral, Dunhill, Eclipse, GPC, Kool, Legend, Misty, Monarch, 

Mustang, Pall Mall, Salem, Vantage, Viceroy, and Winston brands 
4. Liggett Group, Inc. 
 manufacturer of Eve, Grand Prix, Kingsport, Pyramid, and Tourney brands 
5. UST (and its subsidiary, U.S. Smokeless Tobacco Company) 
 manufacturer of Skoal, Copenhagen, Red Seal, and Husky  brands 
6. Santa Fe Natural Tobacco Company (now owned by Reynolds American) 
 manufacturer of Natural American Spirit cigarette brand 

 
Below is an excerpt from a Lorillard Tobacco Company document (document file viewable at: 
http://legacy.library.ucsf.edu/tid/owq10e00) that details a marketing analysis of tribal (commercial) 
tobacco retailers in Arizona and New Mexico, including Navajo tobacco retailers.  The report identifies 
which factors allow some tribal tobacco retailers to perform better and sell more cigarettes compared to 
others.  Casinos are identified as a major factor which helps Lorillard sell more cigarettes. 
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UST, makers of top-selling smokeless tobacco brands Skoal and Copenhagen, admits in their own 
company files that they employ “peer pressure” (view at: http://legacy.library.ucsf.edu/tid/hmu11b00) 
within rodeo events such as the National Intercollegiate Rodeo Association (“NIRA”) event in Tsaile, AZ  
to hook more young persons on smokeless tobacco, which can be very high in nicotine content and is a 
known gateway drug for other tobacco use and addiction.  The UST document below outlines a strategy 
using “sampling” (i.e., free product giveaways) used to start new young users on these deadly products.   
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Below is a document (from a file viewable at: http://legacy.library.ucsf.edu/tid/hpf44a00 ) in which Lorillard 
Tobacco Company identifies “Indian Bingo” operations as the “most desirable targets for special events” 
(an industry term denoting promotional/marketing opportunities for their commercial tobacco products) 
while  noting “many of the Indian Halls sell tobacco products.”  The combination of gaming and tobacco 
retail outlets garner special attention as a means for Lorillard to sell more commercial tobacco.   
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Other tobacco industry internal documents make reference to what appear to be immoral, underhanded, 
and potentially illegal cigarette pricing strategies.  Commercial tobacco manufacturers implement highly 
competitive strategies aimed at luring low-income, price-sensitive individuals into tobacco addiction.  The 
below RJ Reynolds document (viewable at: http://legacy.library.ucsf.edu/tid/xcm14d00) shows evidence 
of corporate competition for new Navajo commercial tobacco users.  In the document, one RJ Reynolds 
corporate manager is seen complaining to another that Doral needs to cut their prices in order to stay 
competitive with Philip Morris’ (“PM”) “free product, coupons, and under the table payments…”.   
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
These tobacco industry internal corporate documents demonstrate intent on the part of commercial 
tobacco companies to use, abuse, and defraud the Navajo Nation with respect to our health, their culture, 
and their financial independence.  Many of these tobacco industry activities and misdeeds continue to 
occur today without regard to Navajo interests or those of the public at-large.   
 
The most reliable source for health-related data regarding commercial tobacco use and secondhand 
smoke is the U.S. Surgeon General, and in particular, the most recent report entitled “The Health 
Consequences of Involuntary Exposure to Tobacco Smoke.” This report is available on-line at: 
http://www.surgeongeneral.gov/library/secondhandsmoke/ .   
 
The public health dangers posed by corporate tobacco marketing strategies in the Navajo Nation suggest 
a need for regulation of commercial tobacco products and their use in order to protect the health of 
present and future generations.  Comprehensive approaches utilizing best practices, including increases 
to tobacco taxes, smokefree policies, and commercial tobacco use prevention and cessation 
programming, can achieve significant reduction in commercial tobacco use by children and adults while 
protecting nonsmoking individuals from secondhand smoke.  The Navajo Nation has the sovereign power 
to customize these best practices for reducing commercial tobacco-related harms while protecting 
religious and ceremonial uses of tobacco important to cultural preservation in Indian Country. 
 
A copy of the full report highlighted in this release is available at:  
http://action.acscan.org/site/DocServer/Industry_Influence-_Indian_Lands-_Indian_Gaming.pdf?docID=8902 
 
The American Cancer Society is dedicated to eliminating cancer as a major health problem by saving lives, diminishing suffering 
and preventing cancer through research, education, advocacy and service. Founded in 1913 and with national headquarters in 
Atlanta, the Society has 13 regional Divisions and local offices in 3,400 communities, involving millions of volunteers across the 
United States. For more information anytime, call toll free 1-800-ACS-2345 or visit www.cancer.org. 
 
ACS CAN, the nonprofit, nonpartisan advocacy partner of the American Cancer Society, supports evidence-based policy and 
legislative solutions designed to eliminate cancer as a major health problem.  ACS CAN works to encourage elected officials and 
candidates to make cancer a top national priority. ACS CAN gives ordinary people extraordinary power to fight cancer with the 
training and tools they need to make their voices heard. For more information, visit www.acscan.org.  
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